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The plan

1. Overview & history of zines [2:00-2:15]
2. Examples & discussion [2:15-2:40]
3. Workshop — make & share a zine! [2:40-3:40]

4. Applications — what’s next? [3:40-4]



L)

Writes of Passage: ==
Téens on the Zine Scengas

Home-Grown Nentufes in Publishing

By Linton Weeks

Washington Post Staff Writer

There’s an explosion of zines in
the land, Locally, Greg Novick puts
his zine up on the Internet, Sara
Huffman uses paper, scissors/a
copy machine, postage stamps and
the U.S; mail.

And what, you might ask, is a
zine? The magazine Factsheet
Five: the Definitive ‘Guide to the
Zine Revolution defines it as “a
small handmade amateur publica-
tion done purely out of pagsion,
rarely making a profit ar bréaking
even.” Zines are gold for small
amounts of money and traded

By Justin Fiset

Have you ever tried to get your personal
oninion nublished — camnletelv iineer

among friends. Some say the
their onging in California
1960s. Butit could be arguex
zines are as old as movable
and include Martin Lither
Theses and Benjamin Fran}
Poor Richard's Almaaae,
S0 what, exactly, is'a zine?
it's, like, self-expressions It's,
a newsletter, but personal. It
be on paper or on-line. It ca
about what someone, like, fike:
like sloathes, It can be abol
rock-and-roll band, or it can
like, someone’s thoughts, tl
See ZINES, C4,Col ¥*
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1870s — The novelty press & APAS
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1920-30s — sciI-fI fandom




1960s — counterculture,
the underground press, & comix
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1970s — punk fanzines
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1980s-1990s

B THE DEFINITIVE GUIDE TO THE ZINE REVOLUTION
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One of the best things [
about putting out a zine
1s getting all the mail.

- C-NS freshman Katy
Weselcouch is mailed
letters, stickers, candy,

tapes and more.
By KATY WESELCOUCH

['ve shways had lots of 1deas and
optmioms, but never readly Koew how to
express them. Then [ found a way to
not only make my thoughts known. bat
also ke some interesting fneads at
the saree Usse,

That's right boys and giris, | started
mr own Bmcine.

For those of you whe dou't know -
what 'm toliong aboct, Zines are home-
made pabbications put cut by people all
ower the world. They are the perfect
alteruative to the super-slick, msas
prodoced magarines that dominate
pewsstands everywhere,

A coyple of years ago, 1 started read-
ing rmes. Axd of course | instantly

ol

KATY EXPRESSES HERSELF

PHOTOE BY NATEE BYRME. A SOPHOMOFE AT WESTHMILL MG 50400

Once the
articles are
set for her
tine, The
Jellybaan,
Kaly
Weselcouch,
at copler,
heads for
Kinko's.
“Zining is &
great way to
be heard,
get a lot of
mail and
mpress
your
fnends,” she
SAys.
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THE NEW YORK TIMES, SUNDAY, MAY 7, 2006

Remember Zines?

Look at Them Now

By JESSICA PRESSLER

1 HE traditional magazine
modelisdead.”

It wasn’t the most inspir-
ing statement, but it was the start of
happy hour on a Wednesday last
month and Kevin Grady, a creative
director at Arnold Worldwide, a Bos-
ton ad agency, and his two partners in
the independent pop culture maga-
zine Lemon were just warming up.

“Which is why I wanted to do some-
thing different,” Mr. Grady contin-
ued. “Something that would make
print an experience, like a short film
or amavie,”

Colin Metcalf, scated along with
Mr. Grady and their third partner,
Adam Larson, at Stella, a sleek res-
taurant in Boston’s South End,
jumped in: “Not just a magazine but
asensualobject.”

Lemon No. 1, which appeared on
store shelves in February and prom-
ises “pop culture with a twist,” has an
unusual sguare shape, a thick tex-
tured cover and glossy full-color
pages containing paens to Bill Mur-
ray, gothic horror novels and Polish
movie posters. And it smells like,
well, lemon.

With the $7.95 cover price and
$35,000 worth of ads from corporate
sponsors Puma, Paul Frank, Adobe
and Canada Goose, Mr. Grady and his
partners will probably break even on
the first issues 8,000 copies, which
cost about $45,000 to produce. But,
Mr. Grady said, “1 don’t know if we'll
ever pay forour time.”

“It's a labor of love,” Mr. Larson
added.

Eventually, however, they hope it
will be for more than that, perhaps
even a viable business. And they are
not alone in this quixotic magazine
guest.

Though there is no official body
that tracks the number of small-cir-
culation glossy magazines with ob-
scure sensibilities and arresting de-
sign like Lemon, those who pay atten-
tion to these niche publications say
they are multiplying in bookstores,
boutiques and high-end grocery
stores.

“It's a growing sector, and it's go-
ing tokeep growing,” said Samir Hus-
ni, a magazine analyst and a journal-
ism professor at the University of
Mississippi who lauded Lemon as

Lo R
RYANIIEN]

“one of the groundbreaking launches
of 2006.”

Created in apartments or after
work at the office by writers, graphic
designers, artists and grown-up
skateboarders, the magazines tend to
be expensively produced quasi art ob-
jects published two, three or four
times a year with the intent that they
will be collected and saved. They sell
for anywhere from $3.95t0 $14.95,

“It’s like this whole culture,” said
Chris Young, an account manager at
the Westcan Printing Group in Winni-
peg, Canada, which prints many of
the alternative publications. Over the
phone, he cited a handful of titles he
has helped start up in the last six
years: “The Believer, Lemon, Clam-
or, Swindle, Anthem, Beautiful/De-
cay, Bidoun, Re:Up, Archetype, The
Drama. There'’s so many.”

Though he wouldn't say how many
copies he printed of cach magazine,
he said the runs are anywhere from
4,000 to approximately 50,000.

Susan Willmarth, the periadicals
manager at St, Mark’s Bookshop in
Manhattan, who has beea ordering
magazines for the store since 1987,
credited the recent crop of glossies to
artsy members of Generation Y. This
crowd, she said, has an affection for
British youth culture titles like The
Face and Dazed & Confused, whose
defiantly inscrutable coverage of

‘Not just amagazine
but a sensual object.’

British fashion, music and art seems
bracingly unusual stateside.

She also underscored the role of
computers, which have made the pub-
lishing process easier. “It's similar to
what people are doing with music,”
she said. “You can make your own
CD, and you can make your owt mag-
azine.” (Not that everyone feels lim-
ited to standard reading material. “1
had semeone come in recently with a
magazine made out pieces of bread
stapled together,” she said.)

But the creators of the new maga-
zines see their mission as a result of
more than convenience. Eye-strain-
ing graphics with content that can
kindly be called eclectic make these
magazines at times seem intentional-
ly inaccessible. Then again, their
makers aren't trying to find wide ap-

NoVEL Shepard Fairey,
left, and Roger Gastman,
of the quarterly Swindle.

00! Tion for [he New Yer 1imes
MASTHEAD The founders of the magazine Lemon, designed to be experi-
enced, are from left, Colin Metcalf, Kevin Grady and Adam Larson.

peal.

“I'm sure we could get press re-
leases from Nike and write about
what they're doing," said Roger Gast-
man, 28, the former publisher of
While You Were Sleeping, a graffiti
fanzine, He now runs Swindle, a Los
Angeles-based quarterly started in
2004 that bills itself as "“the definitive
popular culture and lifestyle maga-
zine for women and men ages 18 to
34

“But we want to do something dif-
ferent,” he said. “Something timeless.
Like find a cool way of deing a politi-
cal stary that will be relevant when
youpickitupinlQyears.”

The 143 pages of Swindle No. 6,
(soft cover, $8.95; hard cover, $14.95
respectively), features a photo
spread of teenage majorettes, six
pages about sharks and photos of a
contributor’s home.

James Truman, the former editori-
al director of Condé Nast Publica-
tions, said the new magazines are a
sort of “update of the fanzine,” the
scrappy photocopied pamphlets of
the 1980’s and 90's in which writers
catalogued their enthusiasm and dis-
dain for everything from music and
movies to grocery store products.
“They have that irreverent, some-
times loopy voice, and they're sus-
tained by attitude rather thansubject
matter,” he said.

But perhaps because of their often
hefty price tags, bookstore owners
say they have a different audience
from the zines. “It’s not the anarchist
zine crowd that’s buying them," said
Rachel Whang, who with her fiance,
Benn Ray, owns Atomic Books in Bal-
timore. “'It's more the young profes-
sional, graphic design types.”

There’s another distinction, too, as
Greg Means, a zine librarian at the
Independent Publishing Resource
Center in Portland, Ore., pointed out.
“Zines were like artists and writers
putting stuff together,” he said. “Mag-
azines like Anthem, with their big
Smirnoff ads, are more akin to the
dot-com start-up companies. They're
selling access to ceol communities.”

It's true, Despite their limited cir-
culations and unpredictable editorial
content, the new magazines are at-
tractive to advertisers who hope to
reach trendsetters. Anthem, a cul-
ture magazine out of Los Angeles that
started as a skateboarding zine and
graduated into a full-fledged glossy in
2002, has a host of high-end advertis-
ers. And smaller, younger publica-
tions like Lemon and Swindle have
managed to wrangle full-page ads for
major mainstream brands like Toyo-
taand Puma.

From the advertiser's point of
view, the magazines are an inexpen-

sive way to capture the attention of
what Barney Waters, the vice presi-
dent of marketing for Puma North
America, calls “the opinion leaders,
the tastemakers who ultimately set
the trends that trickle down to the
Maxim crowd.”

Advertising in new magazines con-
nects Mr. Waters to an affluent, edu-
cated audience cn the cheap; he said
Puma advertises in *“about 15" of
them.

Their zine-making predecessors
might have considered this sort of ar-
rangement selling out, but the new
indie magazines prefer to look at it as
mutually beneficial,

Eric Nakamura and Martin Wong
leveraged Giant Robot, which they
started as a black-and-white phato-
copied zine about Asian pop culturein
1994, into a glossy magazine, an
online store, five retail outlets in Cali-
fornia and New York, a gallery and a
cafeinLos Angeles.

Duystin Beatty, the Los Angeles
publisher of Anthem, said he put
$15,000 on a credit card to take An-
them from fanzine to glossy; he now
he estimates that his company is
worth about $1.5 million. “It mostly
goes back in,” he said. “We're not
driving BMW's or anything.”

Roger Gastman produces Swindle
with Shepard Fairey, a 36-year-old
street artist turned marketing guru.

“We want the advertising ta sort of
blend with the content,” Mr. Fairey
said on the phone from his Los Ange-
les marketing firm, Studio One, which
counts 20th Century Fox and Coca-
Cola as clients, “When there's an ad
that doesn’t scem simpatico, we think
it messes up the feng shui of the mag-
azine.”

Lemon also plans to find waystoin-
tegrate advertising with editorial
content, an uncrossable line at many
traditional  publications.  “Like
there's a fashion spread but every-
one's wearing Puma in it,” Adam
Larson said.

Still, those in the industry say big
corporate money must be handled
with care. “A lot of independent mag-
azines start to go bad when people
compromise their integrity for ad-
vertisers,” said Fubz, the one-name
publisher of Beautiful/Decay, a graf-
fiti-based magazine that began as a
zine and evolved into a glossy with
sneaker ads. “People can tell, and you
lose your readership.”

Ms. Willmarth at St. Mark’s
Bookshop said the new magazines
“are starting to look the same; they
always have the same ads.

Still, she added: “A lot of them
don't last. But that's part of what's
nice nbout the whole genre, is that it's
ephemeral. It’s of the moment.”

PING
JENNA WORTHAM

Raised on the Web,
But Liking a Little Ink

N a trip to an indie bookstore in
Brooklyn in the summer, [ came
across a curious creation: a

small, black-and-white publication that
consisted entirely of snapshots of Lind-
say Lohan, known for her movie rolesin
“Mean Girls” and “The Pavent Teap,”
and, more recently, for her well-publi-
cized courtroom appearances,

This print tribute to Ms. Lohan, called
Lindzine, reignited my obsession with
zines — mini-iagazines that are gener-
ally made by hand and are available
only in small quantities. It’s a passion
I've lhad since my teens, though one I'd
neglected in recent years.

I began te hunt for zines, both in
small shops and an the Web, and was
thrilled to discover a flourishing indus-
try of quirky, clever do-it-yourself publi-
cations that touched on almost every-
thing, with topics as varied as local food,
art,short fiction, music reviews and
comics, My collection expanded from
Lindzine to include several mmore with
funkier names like The Bushwick Re-
view, Original Plumbing, Girl Talk Zine,
A Girl at Night on the Internet, You
Taste Like Nachos and Uptown Prob-
lems.

My new discoveries even prompted
me to create zines with friends, includ-
ing one called CandyLand, a celebration
of the simple pleasures of summer, and
another called Girl Crush, a collection
of women's essays and ruminations
about women who have inspired them.

The ward “zine" is a shoriened form
of the term fanzine, according to the Ox-
ford English Dictionary. Fanzines
emerged as early as the 1930s among
{ans of science fiction. Zines also have
roots in the informal, underground pub-
lications that focused on social and po-
litical activism in the '60s. By the *70s,
zines were popular on the punk rock cir-
cuit. In the "90s, the feminist punk scene
known as riot grrrl propelled the medi-
ume. v'\

Lately, it seems, the zine is enjoying
something of @ comeback ameng the
Web-savvy, partly in reaction to the
ubiquity of the Internet. Their creators
say zines offer a respite from the end-
less onslaught of tweets, blog posts,
L.M/s, e-tmail and other products of digi-
tal media.

“There's nothing more joyous than
having alittte publication in your
hands,” said Malaka Gharib, a social
media coordinator for a nonprofit or-
ganization in Washington. In her spare
time, she publishes a colorful food zine
called The Runcible Spoon with her
friend Claire O'Neill.

“It’s a much more tangible fceling
than collecting things on a Pinterest
board,” she said, referring to a service
that lets peaple save and store interest-
ing links and pictures found on the Web.

Although working on The Runcible
Spoon is a refreshing change of pace,
Ms. Gharib still makes much use of
technology to create and distribute the
zine, employing software to design each
issue, Twitter to attract readers, and
Etsy, an online marketplace, to sell the
publication.

QST zines are labors of love,
done as side projects and hob-
bies. The goalisn'tto turna

profit, but rather to capture a cultural
moment, which in turn, offers the cre-
ators the freedom to explore and experi-
ment.

It’s hard to track exactly how many
zines are in circulation at any time.
Some are handwritten sheets that are-
photocopied a few dozen times, stapled
and distributed by hand. Others, more
upscale, are printed professionally in
runs of several hundred and may be
sold online.

But Karen Gisonny, a librarian at the
New York Public Library who has spe-
cialized in collecting and cataloging pe-
riodicalgifor the last 25 years, said she

MIST LORGA THE KEW YORK TIMES

DANIFL RGSERNHAUM FOR THE NEW YORK TIMES

Zines, print magazines generally available only in small quantities, have enjoyed a resurgence among the Web-sav-
vy. Malaka Gharib worked on the next issue of her food zine, The Runcible Spoon, at hame in Washington.

has seen a resurgence of interest in
zines and other D.LY. publications.

“We're sceing a flowering of print,”
she said. “There's definitely been aren-
aissance in the last 10 years.”

Virtual reality has its limits, it scems,
“People are drawn to the experiences of
creating and collecting these physical
chjects,” she said.

The appetite for zines is growing
when it has never been easier —or
cheaper — to publish content online,
thanks to free blogging services like
Tumblr, WordPress and Posterous,
~ A prominent New York blogger wlo
goes by the name David (he wanted
only his first name used for this article),
decided to make a zine after tiring of the
high rate of turnover in online content,

“1t's satisfying to produce something
that people can hold and treasure and
value partinlly for its physicality in-
stead of something that gradually dis-
appears,” hie said, referring to the way
that Web articles and blog posts are
oftyn updated with fresh ones after a

few hours, In his blog, for example, he
critiques album reviews published by
the indie music site Pitchfork. He is
writing about writing that appears only
on the Web -— but his print publication,
The World's First Perfect Zine, will be
something he can actually touch when it
comes out next month.

“In 2011, it feels like a rare pleasure to
hold up a bunch of pieces of paper that
are bound together and read them, in-
stead of reading off a screen,” he added,
He says he is printing 500 copies of the
zine, a collection of art and prose by
people who make a living as musicians
or writers, (I'm a contributor in the sec-
ond group.)

For Barbara Frankie Ryan, 18, a
graphic design student in London who
recently curated an exhibition of zines
at a boutique there called Tatty Devine,
tite Interret and handerafted publica-
tions exist in tandem. She runs a poptt-
lar fashion blog and also makes a series
of zines — although she said she wasn't
even awagre of the rich history of zine

culture when she started creating them
in her bedroom at the age ol 15.

Instead, she was lgoking for an outlet
for her drawings and innermost mus- .
ings on popular culture and romantic .
crushes. And she wanted to be able to ;
experiment. While Web sites comeand
go, in another sense the Webis eternal:
tidbits can be searched and found when
you least want them 1o be. That can be
inhibiting. '

“I'm becoming more aware how per-
manent and accessible things are
online,” she said.

Ms. Ryan also said zines have an air
of exclusivity: they arelike other arti- 2’/
facts that were never intended for mass
consumption or distribution, likeascarf .
knitted by a friend, a sketch or acas-
sette tape filled with handpicked songs. =

“I like the idea that I've only made 40
copies, and only 40 people will seeit,”
she said. “It’s really easy to reveal alot
about yourself, and so this is a way of
getting control back, and I find that

1
i
1
5
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_quite eemforting.” AL
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Yes, Zines Still Ekist

"And Th e No Antiques

By CHRIS BERUBE

/d A

INE makers face two type
stions when SClose
2 ?t:fu l:l:bby m ‘*'\ kinds are still at home,

mamlmonht’smiethingd )|
entirely. And people who are fz u!li
with zines from their 1990s heyday wa
der that anyone |s still making them,

Answemtomesecondsonolquee»
tion might be found on Sunday at the

Brooklyn Zine Fest at Public Assembly
in Williamsburg,

The “What is a zine?” questions can
be harder to answer. Zines (rhymes
with beans, not mines) are small, home-
made publications that are produced by
artists, memoirists, political activists
and pretty much anyone with a DIY
streak. They are published regularly, ir-
regularly or just once, and distributed
person to person, by mail-order catalog,
and at fairs and specialty stores,

ltsdd‘ﬂcultwcomcupwuhamore
specific definition because no one zine is
quite like another. Some are finely fash-
ioned art objects that are laid out like
tiny flip books or giant maps, Others are
crudely photocopied pages stapled to-
gether. Quality and content vary wildly.

But zine making is alive and well, as

Alq
!’ 'r’ rv \ '
\ 'A ne fairs that have

poppedup cmssdtecoumwinthelm
few years. At the Chicago Zine Fest in

February, three floors of the Ludington
Building at Columbia College were
packed with rows of exhibitors’ tables.
The event resembled something be-
tween a craft fair and a trade show, with
zines stacked in messy piles and young
artists sitting patiently, waiting for pa-
trons to stop by and ask about their
newest product, and maybe even shell
out a few dollars for a copy. (Prices
ranged from free to $5 or $4 for the more
elaborate ones.)

In his book “Notes From Under-
ground: Zines and the Politics of A

‘
ternative Culture,” Stephen Duncomb v

an associate professor at New York Uni—
versity, writes that while science fetipn

fanzines cropped up as far back .*‘:.-f

1930s, the scene didn't achleve its g

An Eclectic Selection Indeed
WHEN AND WHERE Sunday Il a.m. to 6
p.m,, Public Assembly, 70 North Sixth
Street, between Wythe and Kent Ave-
nues, Williamsburg, Brooklyn.

A selection of zines and zine makers at
this year's Brooklyn Zine Fest:

EAST VILLAGE INKY Personal New York
stories from the renowned zine artist

Ayun Halliday.
SLACKS Looks at modern masculinity.

DEAFULA About the experience of life
without hearing.

lmmmsssaysabouttr

cinema.

HOMOS IN HERSTORY [llustrated stories
Sfrom queer history in the United States.

JESS RULIFFSON Zines based on inter-
views with Iraq and Afghanistan veter-
ans.

WHIM QUARTERLY Humor zine featuring
writers from "The Daily Show" and
"Cash Cab."

CARNAGE Each issue chronicles an indi-
vidual graffiti artist.

‘/, P it
: _ trecogn!non until the 1960s and early

thelvesto o e

s, when zines were more widely

~adopted as an ion of countercul-
ural dissatisfaction with what was per-
ceived as homogeneous popular media,

And while there was a moment of re-
trenchment for zines after the introduc-
tion of personal Web pages in the late
1890s, there has been a continuing in-
lerest among artists curious about the
possibilities and limitations.

“There has always been skepticism in
the fine art world about zines," said El-
eanor Whithey, a teacher and artist who
has gained notice for her zine, Indul-
gence, in which she has chronicled her
life since she began publishing it in 1998,
“Now there’s a cool factor, a lot of which
comes from museums and galleries that
feature them.”

In New York, zlnas are available for
saleinshopsllke ! ‘bleBoolcsln

Prospect He ’ ; .5&4. are

tl ’.vll

V, \"' 1""»{1

mﬁf %

' pther at the
Public Assembly in Brooklyn last
spring. The second iteration of their fair,
on Sunday, is expected to draw zine cre-
ators from as far as Southern California,
(Similar events in the city are starting
up now, like the feminist zine fair, whadx
began last year)

This year’s zine-making participants
— about 85 — reflect the variety in con-
temporary zine culture. There are per-

"A' produced by a deaf woman recounting
% ,

5 / afinition of masculinity (Slacks), or the
S 2w perspecific, like Mr. Carman and Ms.
‘Z"' h's zines, including a collection of

' (52

ARNA WHITE

At last year’s Brooklyn festival: Ayun Halliday of East anlace Inky, far left,
and, seated, Lyra Hl" a comics artist, and Lale Westvind of Chromazoid.

sonal titles, including a graphic memoir  wallpaper samples and hand-stitched *
bindings into her earlier works.
Other creators, Mr. Carman noted,
like the relative anonymity afforded
zine makers. He cited a zine created in
New Mexico by a low-level casino work- ’
er, who writes about the culture and '
business of gambling with a candor that
would likely get him fired were it ex-
pressed on the Internet, where his boss
could easlly discover it. He can be se-
lective about his audience while still en-
joying the catharsis of writing. .
Perhaps the most important reason
for zine makers to continue their hobby
— even after blogging, Facebook and
Twitter became the dominant modes of
public personal expression — is that
are nch t.h rsongllty fi au-

: BV, qal her.
'- . . '-. eatic

her experiences. (IU’s called Deafula, an
(Feverent play on Dracula,) There are
es thiat examine broad topics, like the

5 written by people who have ap-
d on or worked for game shows
| On Down).
J*' en there are the more ephemeral
orks, some of which look more like ex-
X memal art than magazines or jour-
nals. Ms. Yarosh produces one called
Fig. 1, an accordionlike zine that in-
cludes strange images of human body
parts found in old medical textbooks
and other publications. zl
Zine creators, it's clear, have motives
as varipus as the form itself, A frequent-
ly cited one, however, is that zine mak

0’/!\ e

ing allows artists a great deal of lee A1E U

with low stakes. * Whenmakmgazi% M b

felt encouraged to try new things" : “—3
Ms. Whitney, who has used zines to'ex= g
perlment with bookmakmg tech ~»r- b 3

going so far as to integrate
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What can libraries do”
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The American Travel Senes

A COMPLETE GUIDE

to the State of Florida telling you

WHAT TO SEE « WHERE TO GO
HOW TO GET THERE

WHAT TO DO« HOW MUCH TO PAY

with 34 maps and spm'iul price guide section

: ndreu.- Hep u

pburn axp Harlan Logan wrti i assistance oF The American Express Tra

PRICE: ONE DOLLAR

vel Service

HOTDOGZ PRESENTS

A COMPLETE GUIDE

to the State of Florida telling you
WHAT TO SEE « WHERE TO GO
HOW TO GET THERE

WHAT TO DO « HOW MUCH TO PAY

HOTDOGZINE.COM
@IJWLUTHER
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1. Search for images or
texts relevant to your zine.

Find & Copy

A Field Trip to Bird Library

Locate stacks relevant to your zine.
How do vou find these? Explore the
online catalog. If you're doing
something on “Jerry Seinfeld,” you
might search his name, but also
comedy. (Hint from Patrick: use the
"subject (keyword)" field in the
catalog's Advanced Search to get
individual headings with a term in
them.) Try “gentrification,” for
example, as a subject (keyword) in the
Advance Search tab. If you're doing
something more abstract, you might
explore some of the stacks Patrick
recommended or search for specific
things relevant to your project. Once

vou get a list, notice the first few letters
and first few numbers of the LOC call

number and head to that shelf. Books
about Jerry Seinfeld, for instance, are

generally found around PN1992 and
PN1995. Gentrification, around HT177.

2. Find the stuff.

There’s a nifty interactive map of the
library on the HDTV by the 1st floor
elevators, but every floor not only has
a color-coded, printed map right when
vou get off the elevators, but also a
subject guide. Use these to find your
books quickly. My arrow above, for
example, shows where to find books or
content that start with PG to PR on the

5th floor. Find your relevant stacks,
then start pulling out stuff that looks

interesting. Vintage black & white
images are gold because they look cool
and reproduce well, but it’s also
interesting to use textual material.

Whatever you do, once you pull a book
off the shelf — DO NOT PUT IT BACK.

Find one of the many red carts in the
library (usually by the elevators) and
let the professionals re-shelve it.

3. Copy or scan the stuff.

Once vou have a pile of material, locate
, .
vour floor’s copy machine. These are

blue squares on the maps and labeled
“Copy/Scan/Print” (see arrow). Once
vou find one, insert your copy card —
even if you just want to scan. If you
don’t have a card, vou can purchase
one for $1 (cash) from the machine on
the first floor, or from the Business
Office in the basement. Copying and
printing is pretty straightforward, but
since the paper in these machines is
letter sized, you'll need have to work
within those parameters. That said,
vou can play around with copy ratio if
vou want to shrink or blow up images,
either out of necessity or just to
experiment, keeping in mind that
copies cost $.10. To save money, you
might consider scanning images. The

easiest way for this is to insert a thumb
drive and choose Mail Box USB ->

Memory Media -> Scan. Play around
with some of the features, or come and
see me and on the first floor and I'll
walk you through it.

4. Copy your zine.

When you get a moment, try to make a
double-sided (“duplex”) copy of your
zine pages so that you can fold them
and get a sense of this process. I'll be
hanging out down by the first floor
machines to help you with this.

'I .
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lake 10 minutes to a ook at some contemyporary zines we
brought in today. Don't rush, but aim to get a sense of their
diversity. As you view them, consider their:

e purpose: What inspired this? What personal or social need
does it respond to”

e process: \What went into making this” What materials” \What
steps”

o style: \What forms or genres are present?

* audience: \Who did the author(s) imagine would read this? To
what degree is this readership public/strange to the
zinester(s)? To what extent are they familiar?



Deciding what to make a zine about can be tough,
but it can help to think about kairotic moments.




What will you make a zine about?
Here are some ideas, but what are yours?

My worst haircut
My first job
Top 5s
Facts about favorite/least favorite writer, athlete, animal, food
Guide to library collection/service/exhibit
Landmarks near your library
Your last 6 text/tweet messages illustrated
Times I've laughed when someone got hurt
Lies |I've told my parents




"Accept your zine isn't going to be finished straightaway.
Zines aren’t finished in an hour. It you're really eager to get
your zine out there as soon as possible, consider a mini-
zine or a 24 hour zine (or even combine the two).”

-Hannah from Spill the Zines (a UK zine)



The mini-zine

back cover 1 2




Folio (half-fold)

For this method, you will need to
fold multiple sheets of paper

in halt — think of each side of a
sheet as being two pages (# of
sheets x 4 = # of pages). So,
folding 2 sheets of paper in folio-
style and stapling in the middle
will produce a zine with 8 pages.
Here Is an example of how a zine
would look In this method.




Quarto (quarter-fold)

Smaller than the folio, the number
of pages is doubled so you can
get more copies out of each page
(# of sheets x 8 = # of pages). For
example, folding 2 sheets of
paper In quatro-style will produce
a zine with 16 pages. This usually
requires cutting or coordinating
printing so be careful with this
method.

'_.“—~'
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Zines in your library?

 \What are some events/programming at your own institution®

* \What existing programs might zines lend themselves to”? Are
there ways zines could be used in support of services in your
ibrary?

 What specific audiences might be open or opposed to
reading or making zines”
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